
Praise for The Global Indie Author

“I have read many books about self-publishing and have to say how impressed I am with 
the incredible detail and research that went into putting this book together. Demers goes 
through virtually everything an author who wants to understand this world would need 

to know in order to make informed decisions. This tops my recommended list for anybody 
considering learning more about self-publishing in either print or ebook or both.”

– Mark Lefebvre, Director, Self-Publishing and Author Relations, Kobo Writing Life

“If you are self-publishing, buy The Global Indie Author and read it cover to cover. 
It is quite possibly the best resource book available for independent authors. It 
combines overall strategies with step-by-step instructions and expertly guides 
authors through the complex maze of self-publishing both print and e-books.”
– Mark Hanen, Words: I Know What I Want To Say - I Just Don’t Know How To Say It

“The Global Indie Author is an excellent book for anyone who wants a comprehensive 
guide through the indie publishing journey, whether you are living in the U.S. or 
living in Denmark. What I loved best is that I know each chapter was extensively 

researched. I put a lot of work into finding answers on the Internet. This book saves 
you all that trouble. Buy this book and spend your precious time writing!”

– Kate Tremills, Messenger and Queen Isabel

“I self-published a set of books many years ago without the luxury of Demers’s 
experience, and it was a challenge. With today’s new technology and the latest 

options for publishing—e-books, vanity press, POD—the world of self-publishing 
has gotten even more complex. Going in blindly can waste a great deal of time 

and money. Do yourself a favor, get this book if you want to self-publish.”
– Karl Schmidt, Tiny Thoughts for Personal Transformation

“The Global Indie Author includes vital information . . . I also found the writing, particularly 
that in the introduction, engaging. I am already recommending this to my clients.”

– Audrey Owen, Writer’sHelper.com

“This book is well-written, well-organized, and very thorough . . . I 
consulted the book countless times during my own process to publish 

and it saved me a lot of aggravation and frustration.”

– Van Clayton Powel, You Are NOT What You Eat (Better Digestive Health In 7 Simple Steps)
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1/  Book Structure
Every book is built using some combination of five main sections: front cover, front matter, 
body, end matter, and back cover (print only). Front matter refers to items such as the 
title page, copyright page, acknowledgements, and table of contents; body refers to the 
manuscript; and end matter refers to items such as endnotes, bibliographies and indices, and 
author biographies. A book may optionally contain marketing materials for other works by the 
author or publisher but those materials must bookend the text: they must not appear after 
the title page or before end matter. Your book structure, in order of appearance, looks like this:

• Front cover

• Front advertising material (optional)

• Front matter

• Body

• End matter (optional)

• Back marketing material (optional)

• Back cover (ebooks do not have a back cover)

Front Cover
Legally, a front cover must contain the book title and the author’s name. Optionally you 
may add the subtitle, if applicable, and the names of anyone else credited (for example, the 
illustrator if it is a picture book, the editor if it is a compilation, or the translator if the original 
is in another language). The cover does not have to contain all the information contained in 
the title page, and often whether a contributor such as an illustrator is added to the cover 
is based on contractual obligations between the publisher and the contributor. On the book 
cover you do not credit the book designer or the copyright holder of the cover image; you do 
that on the copyright page and, in the case of print books, on the back cover. (Designing book 
covers is discussed in greater detail in chapter 7, Cover and Interior Images.)

Front Advertising Matter
Many authors opt to include pages inside the front cover of the book to advertise other 
publications, upcoming works, or quotes from favourable reviews of the author’s books. You 
can also cross-promote, advertising in your book the work of another author who writes in a 
similar genre while they do the same for you in their book.

Front Matter
The title page is always the first page of front matter, whether digital or print. In print books the 
title page is always on a right-hand page followed immediately (no blank pages in between) 
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by your copyright page. This is then followed by your acknowledgements (if applicable) and 
your table of contents (if you have one) and then the first page of your manuscript. The 
acknowledgements, table of contents, and first page of your manuscript should all start on a 
right-hand page; if necessary, blank pages are inserted between front matter sections in print 
books; ebooks never have blank “pages.”

The front matter includes, in this order, the following most common items:

• Title page

• Copyright page

• Dedication or acknowledgements

• Table of contents

• Foreword

• Preface

• Introduction

Only the title and copyright pages are mandatory; all other front matter is optional.

Title Page
The title page of your book must contain the title, including any subtitle, and the names of 
anyone credited: the author, the illustrator or photographer if it is a picture book, the editor if 
it is a compilation, and often the translator if the original is in another language. The title page 
must contain any edition number, and it must contain the name of the publisher and place of 
publication (either city or country).

If you assign an ISBN to your book, the title on the title page must match exactly the title and 
subtitle as it appears in the ISBN record. For more on the ISBN system, see chapter 5, ISBNs 
and Other Identifiers.

It is important not to confuse who gets credit on the title page with who gets credit only on the 
copyright page (see next section). The difference is this: anyone credited on the title page is a 
co-owner of the book and is thus entitled to all the benefits of the book’s copyright; anyone 
credited only on the copyright page is not a co-owner of the book. See “Who is Entitled to 
Copyright” in chapter 3, Copyright, for details.

Copyright Page
The copyright page always follows the title page, with no blank page(s) in between. (The idea 
is that one should be able to tear out the single page from the book and have all the necessary 
publication information contained therein.) The order of information contained on your 
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copyright page is not written in stone; however, each element should be separately contained 
within its own section. In other words, your copyright declaration should not be in the same 
paragraph as your trademarks declaration, which in turn should be visually separated from 
your cataloguing information, and so on.

Copyright Declaration (Copyright Notice)

Your copyright declaration, also called a copyright notice, should read “Copyright © [year] 
[name of copyright owner]” on a single line (no quotation marks). The copyright owner is 
usually the author, and usually written using their full name though some, such as J.K. Rowling, 
still use only their initials. The copyright holder can be different from the author—for example, 
you might be publishing your late mother’s secret novel because you inherited it from her 
estate, or you might have written a new translation of a public domain work. If you publish 
under a pen name the copyright notice can be in either your pen name or your real name, 
though using the latter would defeat the purpose of a nom de plume. The year you use is the 
year the book is released. For more information on this, see “Copyright Date” in chapter 3, 
Copyright.

If you share copyright with another author(s), the declaration would read “Copyright © [year] 
[name of first author] and [name of second author]” and so on if there are more than two 
authors. Who gets first billing is decided between the authors, but usually top billing goes to 
the one who did the most work, or whose idea the book was. It can be a contentious issue.

If your book’s title page credits anyone else such as an illustrator, you must add this information 
here as well, and you indicate who is credited for what. For example:

Copyright © 2014 Patty Smith and Chrissy Hynde (text) 
Copyright © 2014 Tom Sawyer (illustrations)

Publisher Information

If you have created your own imprint, you can use this as your publisher information (“Published 
by”) whether the imprint exists as a formal entity (a corporation, limited partnership, or sole 
proprietorship) or not; however, the imprint listed must match the imprint registered with the 
agency from which you acquired your ISBN if you choose to assign one. If you have not created 
an imprint you can write “Published by the author.”

Previous Formats

If the book was published earlier in other formats, or with other publishers, it is industry 
practice to specify this along with the ISBN, if applicable. For example:

First published in paperback by Chickenhead Books, 2011,  
ISBN 978-0-9868914-1-0.
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Copyright Notice

You can create your own copyright notice or you can use the standard text found in books 
published in your country. This is typical for North America:

All rights reserved under International and Pan-American Copyright 
Conventions. No part of this book may be reproduced in any form or by any 
electronic or mechanical means, including information storage and retrieval 
systems, without permission in writing from the author, except by reviewer, 
who may quote brief passages in a review.

As the rights holder, it is entirely up to you what restrictions you wish to place on users of 
your book. If you wish to permit unrestricted copying, for example, you may do so; or you may 
permit copying for personal use only but deny the right to share or sell for commercial gain. 
Whatever it is you choose, what is important is that your copyright notice clearly spells out 
the restrictions or permissions.

Disclaimer (optional)

If your book is a work of fiction it should contain the following disclaimer:

This is a work of fiction. Names, characters, places and incidents either are 
the product of the author’s imagination or used fictitiously. Any resemblance 
to actual persons, living or dead, events or locales is entirely coincidental.

Trademark Use Disclaimer (optional)

If you use trademarks in your work you can add an optional disclaimer for this. Each trademark 
should be listed along with its registered owner, followed by a declaration that you are using 
these trademarks with or without permission, as the case may be (the use of trademarks is 
covered in detail in “Trademark Infringement” in chapter 4, Errors & Omissions). For example:

BMW is a registered trademark of Bayerische Motoren Werke AG. Mercedes 
is a registered trademark of Mercedes-Benz, a division of Daimler AG. 
Trademarks are used without permission. Use of the trademark is not 
authorized by, associated with or sponsored by the trademark owner.

Credits and Permissions

If you use any copyrighted material in your book with permission of the creator(s) or their 
publisher(s), you must add a section for these permissions. For example:

Excerpt from “Flights of Fancy” from Flights of Fancy and other poems by 
Roman Ovid. © 1995 Roman Ovid. Reprinted by permission of Roman Ovid 
and Dead Poets Publishing.
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If you use illustrations or photographs from multiple sources in your book, you can credit each 
source directly in an image caption; on your copyright page you then simply have to say “All 
photographs [or illustrations, or both; whatever is appropriate] used by permission.” If you 
use only a few images, you can add a credit on the copyright page instead of including it in an  
image caption. For example:

Photo of the Eiffel Tower copyright © Dick Tracy. Used by permission.

A credit to the cover image creator is standard in books. If you purchased your cover image 
from a stock agency, most contracts will dictate the agency be credited as well. This is then 
followed by the cover designer. For example:

Cover photo © Harry Potter / Getty Images 
Cover design by Anne Lennux / Great Book Designs

Government or Foundation Grants

If you received any government or private foundation grants to write your book, acknowledge 
them in their own section:

This book was written with the kind support of X&Y Foundation, New York.

ISBN Information

If you are assigning an ISBN to your book, then you must include this information on the 
copyright page, including the name of the issuing national registry if required (Bowker in 
the U.S. do not require it); check with your agency or include its name by default. The ISBN 
information may also include the publisher’s name, as in “Egghead Books trade paperback 
edition.” However, you should never see distributor or manufacturer information on the 
copyright page.

Amazon own a proprietary format called the Kindle; its digital extension is .azw. Thus the 
Kindle is not just the device but the format, and so a book published in the Kindle format 
would say on the copyright page “Kindle Edition.” Note that it is not the “Amazon Edition” 
because Amazon is the retailer, not the publisher or format.

If published simultaneously in digital and print formats, all ISBNs and formats can be specified 
together on each book’s copyright page:

Library and Archives Canada 
ISBN 978-0-9916776-1-0 Trade paperback 
ISBN 978-0-9916776-2-5 Kindle edition 
ISBN 978-0-9916776-3-8 ePub edition
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If you do not include Cataloguing in Publication data in your book (see next subsection), you 
can add to your copyright page the name and year of birth of anyone credited on the title page:

Smith, Patty, 1964– 
Hynde, Chrissy, 1973– 
Sawyer, Tom, 1990–

If you are publishing a public domain work, you would put in the name of the original author 
and their year of birth and death. Year of birth helps to distinguish you (and others) from other 
authors/creators with the same name; date of death helps indicate when a work became 
public domain.

In this section you can also include the official title of the book as it appears on the title page, 
using the convention “title : subtitle” and all words in lowercase except for the first word and 
any proper nouns:

My first book : an American family history.

Cataloguing (or Cataloging) in Publication (CIP)

If you have applied for and received Cataloguing (or Cataloging, for those using American 
spelling) in Publication data from your national literary agency, you would add this data block 
to the bottom of your copyright page in lieu of the ISBN section just discussed. CIP data and 
how to apply for it are covered in detail in “Cataloguing in Publication” in chapter 5, ISBNs and 
Other Identifiers.

Place of Manufacture

Books printed and bound in the United States will often state this on the copyright page for the 
purpose of importation into nations that do not charge duties on U.S.-manufactured books. 
However, American print on demand manufacturers such as CreateSpace and Ingram Spark 
print their manufacturing information on the last blank page of the book, negating the need 
for the publisher to add a manufacturing declaration to the copyright page. More importantly, 
most indie authors will be using print on demand manufacturers such as CreateSpace or 
Ingram Spark who have international subsidiaries to which a single file is sent; in this case 
adding “Printed in the United States of America” will be incorrect.

This declaration is only of use to foreign authors who elect to produce and distribute their 
books instead of using print on demand, and who print in the U.S. then import the books 
into their country, or to U.S. authors who are financing their own print run and distributing to 
consumers or bookstores outside the U.S.
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Fig. 1.1

Copyright © 2014 Patty Smith and Chrissy Hynde (text) 
Copyright © 2014 Tom Sawyer (illustrations)

Published by Egghead Books, 2014

First published by Chickenhead Books, 2011, ISBN 978-0-9868914-1-0

All rights reserved under International and Pan-American Copyright Conventions.
No part of this book may be reproduced in any form or by any electronic or mechanical 

means, including information storage and retrieval systems, without permission in writing 
from the author, except by reviewer, who may quote brief passages in a review.

This is a work of fiction. Names, characters, places and incidents either are the product of the 
author’s imagination or used fictitiously. Any resemblance to actual persons, living or dead, 

events or locales is entirely coincidental.

BMW is a registered trademark of Bayerische Motoren Werke AG. Mercedes is a registered 
trademark of Mercedes-Benz, a division of Daimler AG. Use of the trademark is not 

authorized by, associated with or sponsored by the trademark owner.

Excerpt from “Flights of Fancy” from Flights of Fancy and other poems by Roman Ovid. 
©1995 Roman Ovid. Reprinted by permission of Roman Ovid and Dead Poets Publishing. 

Photo of the Eiffel Tower copyright © Dick Tracy. Used by permission.

Cover photograph © Harry Potter / Getty Images
Cover design by Anne Lennux / Great Book Design

Produced with the kind support of X&Y Foundation, New York.

Library and Archives Canada
My first book : an American family history.

Smith, Patty, 1964– 
Hynde, Chrissy, 1973– 

Sawyer, Tom, 1990–
ISBN 978-0-9916776-1-0 Trade paperback 
ISBN 978-0-9916776-2-5 Kindle edition 
ISBN 978-0-9916776-3-8 ePub edition
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Sample Copyright Page

Put this all together, then, and the copyright page for a book that does not contain CIP data 
will look something like Fig. 1.1. For an example of a title with CIP data included, see this 
book’s copyright page.

Acknowledgements or Dedication
If you wish to acknowledge anyone who assisted in the creation of your book, or you wish to 
dedicate it to someone special, you do so on a separate page after the copyright page. Most 
people will be flattered to be included here but you should always check beforehand in case 
anyone wishes to be excluded.

Table of Contents
A table of contents is optional in print books but is mandatory in ebooks. In ebooks the table 
of contents includes all front matter like the title, copyright, and acknowledgements pages so 
that the user does not have to scroll through the ebook to access this information.

In print books the table of contents always starts on a right-hand page and does not include 
any material that precedes it like the title, copyright, and acknowledgements pages.

Foreword, Preface and Introduction
A foreword is an introduction written by a guest of the author. The name of the guest writer is 
always indicated at the end of the foreword, usually flushed right and separated from the text 
by a line or two. Forewords are often written by a more famous or established writer, or by an 
industry expert, and is essentially a marketing tool, a stamp of approval by a distinguished peer.

A preface is written by the author and explains why the author wrote the book, and their 
research methodology if applicable. A preface may also integrate acknowledgements if these 
have not already been made on a separate page.

An introduction introduces the subject matter and often places the book in its historical, 
sociological, intellectual, or academic context.

Body
In ebooks the first page starts right after the front matter. Since ebooks do not contain any 
header or footer information (more on that in chapter 8, Manuscript Formatting Essentials for 
eBooks), the first page is formatted no differently from subsequent pages.

In print books the first page of the body always starts on a right-hand page and usually does 
not contain any header or footer information. Subsequent chapters may or may not start on 
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a right-hand page and may or may not contain header and footer information; this is personal 
preference.

End Matter
End matter usually consists of an appendix, notes or endnotes, glossary, bibliography, and the 
index; all are optional.

Endnotes, Bibliography and Index
With ebooks, footnotes are amalgamated into endnotes, though the Kindle plug-in for InDesign 
does allow for chapter endnotes. A bibliography comes after any endnotes. An index is not 
recommended due to the complexity of creating it and the volume of unsightly hyperlinks that 
would result, and is usually not needed as ereaders have word search capabilities.

In print books, whether you use footnotes or endnotes is personal preference, though heavily 
referenced texts often opt for endnotes for aesthetic reasons. Those that opt for endnotes 
either use chapter endnotes or combine all endnotes into one section after the close of the 
body; these are sometimes subdivided into chapters for ease of reference.

The bibliography follows the endnotes and follows the style appropriate to the subject matter 
and geographical area (consult a style guide for details). This is then followed by the index.

Contributor Biographies
If you like, you can add information about the author and any other contributors. In ebooks 
you can add hyperlinks to websites, blogs or social media sites, et cetera, though there are 
restrictions: none of the retailers will allow hyperlinks to competitor retail sites, or to affiliate 
sites that link back to your content.

Back Advertising Matter
Back advertising matter is the same as front advertising matter; placement at front or back is 
personal preference. Many books place advertising matter at both ends.

Back Cover
eBooks only contain a front cover but print books require a front cover, book spine and back 
cover. The spine usually repeats the book title and author’s name, and bears the publisher’s 
logo (if applicable). The back cover usually contains a synopsis and/or reviewer quotes, the 
publisher’s logo (again if applicable), the BISAC categories, and a credit for the cover image 
and design. If your book is intended for commercial distribution, your back cover must also 
contain a barcode comprised of the book’s ISBN and may contain an optional price barcode. 
(BISAC categories and ISBNs are covered in chapter 5.)
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Barcodes
Barcodes come in a variety of formats known as Barcode Symbology. There are two symbologies 
used to generate barcodes for books, the older Bookland or Bookland EAN, and the newer 
EAN/JAN-13 or just EAN-13. The difference is that the older Bookland symbology generated a 
13-digit barcode from what was then a 10-digit ISBN; newer books, which have 13-digit ISBNs, 
can thus use the Bookland symbology or the newer EAN-13.

The five-digit retail price barcode is made up of the country code currency digit and the four-
digit price. The British pound, for example, is 0, the U.S. dollar is 5, and the Canadian dollar is 
6. Thus, a book retailing for £17.95 would read “01795”; if it were USD $17.95 it would read 
“51795.” A code of 90000 indicates the book does not have a suggested retail price and is 
commonly used when a single cover file is used across multiple jurisdictions.

The price barcode is optional in some countries, which is why you usually do not see it on the 
back of most Canadian and British books, but is mandatory in the United States. A specific 
price is, however, still optional, so it is common to see U.S. books with a 90000 barcode.

If you contract with a print on demand manufacturer, they will provide you with a cover 
template and barcode so you do not need to source software or pay-per-use websites to 
procure a barcode for your book.
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Checklist

 Front cover

 Title

 Subtitle (optional)

 Author

 Others credited (optional)

 Front advertising material (optional)

 Front matter

 Title page

 Title

 Subtitle

 Credited contributors

 Copyright page

 Copyright declaration

 Publisher information

 Previous formats (if applicable)

 Copyright notice

 Fiction disclaimer (optional, if applicable)

 Trademark disclaimer (optional, if applicable)

 Credits and permissions (if applicable)

 Government or foundation grants (if applicable)

 ISBN information (print: mandatory; ebook: if applicable) or CIP data (optional)

 Design credits

 Place of manufacture (optional)

 Dedication or acknowledgements (optional)

 Table of contents (print: optional; ebooks: mandatory)

 Foreword (optional)

 Preface (optional)

 Introduction (optional)

 Body

 End matter (optional)
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 Endnotes

 Bibliography

 Index (print only)

 Contributor biographies

 Back marketing material (optional)

 Back cover (print only)

 Synopsis

 Review quotes (optional)

 BISAC categories

 Publisher name and/or logo

 Design credits

 ISBN and price barcodes

 Book spine

 Title

 Author

 Publisher


